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Tap In 2016
The State University of New York at Oswego launched the 
Tap in! 2016
campaign at the
start of Recyclemania this year. T
ap In! 2016
aims to reduce plastic waste through the use of
analytics, education and infrastructure on campus. Partnering with the company Cupanion,
SUNY Oswego’s Sustainability Office distributed over 2,500 reusable water bottles and over
1,500 reusetracking stickers in a program aimed to give students the opportunity avoid
disposable singleuse water bottles and track their impact.
Participants, including students, faculty and staff members, were given a plastic reusable
bottle – or, in the case of those who already owned one, a tracking sticker – and encouraged to
download the Cupanion Rewards smart phone app, as well as sign off on our campus challenge
to avoid disposable plastic water bottles for the eight weeks of Recyclemania. The Cupanion
app allowed the participant to then scan the bottle or sticker whenever they refilled the bottle,
tracking the number of singleuse bottles kept from the waste stream. Participants were then
entered to win prizes from the Sustainability Office, Auxiliary Services on campus and even
through Cupanion itself. These prizes included hooded sweatshirts, glass water bottles, free
beverages and gift cards to retail businesses.
In addition to allowing students to track the impact of their own efforts, the Cupanion app
also showed the participants the 
overall campuswide impact
by keeping track of the number of
water bottles refilled on campus from the onset of the campaign. Everyone who downloaded the
app has had the opportunity to watch our campuswide numbers grow daily and seen how many
disposable water bottles they have, as a group, kept from the waste stream.
Throughout the program, the main goal has remained the same: to reduce plastic waste
and empower students with their own measurable actions. However, as the campaign has
developed, the means has shifted. At first, the office focused on distributing water bottles so
students had an alternative to singleuse plastic. The bottles were being used, but the trackable
numbers were not reflecting the distribution or the number of signed commitments. After a few
weeks, the office shifted focus to communicating the benefits of downloading the app, as well as
increasing the frequency and value of incentives in order to better track waste reduction and
encourage continued involvement.

